
R eady forM ore Advanced Traffic & Traffic C onversion Techniques?
http://truthabouttraffic.com /recom m ended

Copyright2004-2005 TruthAboutTraffic.com .AllRightsReserved.Thism anualm aynotbesoldorredistributed.

C H EAT SH EET #1:Traffic Evaluation C hecklist

1. Is ittargeted traffic?

2. Does the prom otionalopportunityactuallydrive traffic away?

3. Does itprom ote yourcom petitors?

4. Is yourwebsite readyfortraffic?

5. Track allofyourprom otion efforts:
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C H EAT SH EET #2:G oogle AdW ords C hecklist

1. Check yourego atthe door!

2. Calculate yourprofiton the item s you are advertising.

3. Calculate yourconversion rate & whatyou can afford to spend.

4. M ake a budgetand stick with it.

5. M ake oruse speciallanding pages foryourcam paigns.

6. W rite differentads fordifferentproducts and ad groups.

7. W rite 3 ads forevery Ad G roup.

8. Targetyourkeywords to yourcallto action.

9. Use the keyword research tools
https://adwords.google.com /select/KeywordSandbox
http://inventory.overture.com /d/searchinventory/suggestion/
http://m om m asterm inds.com /wordtracker/

10.Use negative keywords where possible.

11.Use phrase m atch and exactm atch,where possible.Rem em ber,you can
always use the Adwords W rappertoolto “wrap” yourkeywords:
http://aliceandkelly.com /adwords-tool/

12.Capitalize on spelling errors.
https://adwords.google.com /select/KeywordSandbox
http://m om m asterm inds.com /wordtracker/
http://aliceandkelly.com /com m on-m ispellings/

13.Ifyou are justgetting started and trying to determ ine yourconversion,go to
your“Cam paign Settings” and ensure you have turned offthe ads to show
on the “contentnetwork”.

14.Targetyourad to a specific geographic location,ifapplicable.
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C heatSheet#3:SEO (Search Engine O ptim ization)C hecklist

1. Do YourResearch to Find outW hatW ords & Phrases People Are Entering into
Search Engines.
http://m om m asterm inds.com /wordtracker/& then check yourcom petition

2. Did you nam e yourfile appropriatelyto fitthe page’s content?

3. Do you have descriptive title tags on allyourpages?

4. Do you have descriptive description tags on allyourpages?

5. Have you included allthose descriptive words in yourkeyword m eta tags?

6. Have you written inform ative contentbased on yourtitle and description?

7. Do you use inform ative headlines throughoutyourdocum ent?

8. Have you included ALT tags on yourgraphics?

9. Is yourpage easyto find from yourhom e page?

10.Do you have qualitylinks com ing into yourpage?
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C H EAT SHEET #4:G etQ uality Incom ing Links to YourW ebsite

1. G etyoursite listed on large directories like O pen DirectoryProjectand Yahoo
Directory.

2. W rite a press release aboutyourwebsite and distribute itonline.

3. Join associations related to yourbusiness orfield ofspecialty.

4. Have yourarticles with yourbyline published on otherwebsites.

5. Link the various pages ofyourwebsite together.

6. Purchase ads on various inexpensive (orexpensive,ifyou reallywant)
directories thathave a relevantthem e to yours.

7. Create an inform ative and usefulsite thatpeople wantto link to.

8. O ffertestim onials forproducts and services related to yourindustry.

9. Ifsom eone asks you foran interview fortheirwebsite orto contribute to an
article– do it.

10.Create a “Link to Us” page.
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C H EAT SH EET #5:Sticky W ebsite C hecklist

1. Build an em ailnewsletterm ailing list.

2. Add new and fresh contentfrequently.

3. M ake yourwebsite interactive byallowing visitors to leave com m ents,stories or
otherm ethods.

4. Trya sweepstakes orgiveaway.
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C H EAT SH EET #6:Affiliate Program & JointVenture Checklist

1. Choose an affiliate script(the downloads area has clickable resources).

2. Setup the resources youraffiliates need to succeed (the downloads area has a
custom izable affiliate m anual).

3. Startworking on yourjointventures and find qualityprom otion partners.
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C H EAT SH EET #7:D istribute YourContent

1. Rewrite yourarticles slightlybefore redistribution to preserve yoursearch
engine rankings.

2. Build yourtargeted website subm ission list.

3. Subm ityourarticles to article directories.

4. Setup yourRSS feed orjavascript.

5. Prom ote yourRSS feed bysubm itting itto RSS feed directories.
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